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How the Ad Exchange Works

This is the basic description of all players involved in the programmatic exchange ecosystem.
Display, Native, Video and Mobile In-App ads all use the OPEN RTB exchanges to help monetize
inventory.

WE MADE UP THE COMPANIES BELOW. FOR COMMON SSPs and DSPs, Google it.
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This is how we see the ecosystem.
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The advertiser is the BRAND.
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The AGENCY is the Brand’s trusted partner.
They are responsible for advising the brand on media decisions and
often in charge of the paid-media execution.
They need to be clean operationally. Everything is transparent (usually).
They are responsible for the attribution, payment, reconciliation, and
verification across all channels and forms of media space.
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The publishers are the parties with content, money and resources.

sSSP

The Supply Side Platform, or SSP, is the publisher’s side of the exchange.

* The sell-side TECHNOLOGY, a set of computers which work similarly
to an ad server, but each time they are called they auction the ad
space to ‘bidders’ in real time.

* Allow bidders 100 milliseconds to return a bid for the available
space. They sell the space to the highest bidder.

* This product is designed to help the publisher see as much demand
as possible and sell the unit for the highest price point. These tools
allow publishers to block specific buyers, set pricing-floors, and
manage yield optimization.
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The DSP & SSP, or the “Exchange” is full of venture capital money and great technology minds,
utilizing high speed processers and Hadoop capabilities across the web to create a fair and open
auction environment.

See whitepapers for more detail on how the exchange works.
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